
October  2019ENTERTAINMENT • DINING • SPORTS • TRAVEL • HUMOR • MUSIC 

Happy Halloween!



• October 2019

 

����������������
�������������
������
��������

�
��������
����
�����	�����������
������������������

 ���
���������������
�������



1October 2019 • 

 

����������������
�������������
������
��������

�
��������
����
�����	�����������
������������������

 ���
���������������
�������



2 • October 2019

Copyright ®, SX publications, Nightwire. All rights reserved. SX Publications, Nightwire owns the copyrights of the photographs and contents of this publication. No part of this publication 
may be reproduced, modified, retransmitted or published in any part of copyrighted material without the expressed written permission of the publisher. The articles and editorials are meant for 
entertainment purposes only, and do not necessarily represent opinions of SX Publications, Nightwire, they are those of the writers and advertisers and may not necessarily represent those of SX 
Publications, Nightwire. SX Publications, Nightwire in no way offers any recommendations, endorsements or guarantees of any kind with regard to any service, product or person in any way for 
the actions ensuing from advertising. This publication contains elements adult in nature and may not be suitable for minors.  Some of the products and services available through advertisements 
are not for purchase by minors. SX Publications, Nightwire cannot be held responsible for photos submitted by advertisers and photography supplied by advertisers or vendors without a release 
from the model(s).  SX Publications, Nightwire will assume no liability for misprints, typos, ad print quality, ad placement or incorrect ad copy. 

Pages 3-7.............................................Sports
Pages 8-12..............................................Beer
Pages 13-15.......................................Theater
Pages 16-17........................Whiskey Festival
Pages 18-19..........Science Center Mummies
Pages 20-21................................Scarehouse
Pages 22-23..............Phantom Fright Nights
Page 24....................................Liberty Magic
Pages 26-35........................................Humor
Page 36..........................................Classifieds

Publisher: Joyce Campisi
Editor-in-Chief: Joyce Campisi
Executive Editor: Joseph P. Campisi, III
Assignment Editor: Jennifer L. Campisi
Sports Editor: Stacy Kauffman
Travel Journalist:  Suzanne Ferrara
Director of Marketing: Lori Czekaj
Graphic Designer: Anna Buzzelli, Casey King, Tami Haslett
Layout/Production Management: 77 Design Co. 
Feature Writers: Brian Meyer,  Suz Pisano, Lori Czekaj   
Contributing Writers: Dottie  Wilhelm, Gerry Pekol,  
			     Lori Hon, Boris Pekol,  
			    Suzanne Ferrara
Distribution Manager: Jeff EngbarthNightwire Magazine/ 

SX Publications
157 Rossmor Court  
Pgh, PA  15229
Phone:  412-415-0196		
Fax: 412-755-1056
www.nightwire.net

Contents

Photos used in Nightwire Magazine were with the permission of Pittsburgh Steelers/ NFL / Karl Roser. You may not alter, reproduce, redistribute, or use these images in any manner what 

so ever without the written permission from Pittsburgh Pirates/ NFL / Karl Roser.  All photos are copyright protected. All images that display Pittsburgh Steeler logo or uniforms are the 

sole property of the Pittsburgh Steelers. None of these images may be used in any commercial or personal venture without the expressed written consent of the Pittsburgh Steelers/ NFL/ 

Karl Roser.  Nightwire Magazine wishes to personally thank the Pittsburgh Steelers/ NFL / Karl Roser.



Photos ©2019 Pittsburgh Steelers / Karl Roser
by Stacy Kauffman, Sports Editor, Nightwire Magazine

SPORTS:  
A Season On The Line
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The Steelers find themselves in quite a predicament as the 

calendar turns to October. Winless through the first three 

weeks of the season, Mike Tomlin’s team could start 0-4 

for the second time in his tenure. In 2013, they traveled to 

London to lose to the Minnesota Vikings, then rebounded to 

finish the season 8-8, narrowly avoiding a losing record but 

still missing the playoffs. Only one team in the history of the 

NFL has lost their first four games of the season and secured 

a seat in the postseason. The 1992 San Diego Chargers, who 

went 11-1 the rest of the way to do it. 

“We recognize football is our game, our business is about 

winning,” said Mike Tomlin. “And we haven’t been good at 

business. The competitor in all of us is a little bit pissed off 

and appropriately so. We’re really putting ourselves behind 

the eight ball.”   

The good news – hopefully – is that the Steelers are play-

ing the Bengals at home on Monday Night Football in their 

fourth game. Cincinnati is also looking for their first victory 

of 2019, but the numbers are squarely on the Steelers’ side in 

the matchup. They’ve won eight straight against the Bengals 

and 11 of their last 12. The black and gold shines brightly 

on the big stage with a 16-game winning streak at home on 

Monday nights. Plus, they’ve never lost to a winless Bengals 

team this century. 

But a Ben Roethlisberger-less offense can’t rely on history 

to help them get in the win column. They need to rely on the 
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ground game. Unfortunately, it has been anemic to say the 

least. James Conner doesn’t even have one hundred yards on 

the season and is averaging less than three yards a carry. As a 

team, they are the fourth worst in the NFL with just 64 rushing 

yards per game. If Conner can’t shoulder the load, Offensive 

Coordinator Randy Fichtner has to get Jaylen Samuels and 

Benny Snell Jr. involved early. In Week 3, Samuels didn’t play 

one snap and Snell had three carries. Sustaining drives helps 

not just the offense but the defense. When you force five turn-

overs, you need to get more than six points. Fichtner was criti-

cal of second-year QB Mason Rudolph, who he said just wasn’t 

aggressive enough. 
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“We were able to go down the field early,” Fichtner said. 

“You’ve got to throw them. You’ve got to throw it. You’ve got 

to attempt to throw it there.” 

Rudolph threw for just 40 yards in the first half versus the 

49ers and ended the game with 174 yards, two touchdowns 

and an interception. He agreed with his coordinator and said 

he wants to be more aggressive. 

“The goal is to win, wherever you’re at,” said Rudolph. 

“That’s what I’ve always done, I’m a winner. That’s how I feel 

and that’s what we’re going to do.”   

Out of the 139 teams that have started 1-3 since 2000, 19 of 

them have made the playoffs. The Steelers hope to join them, 

but they need to win against the Bengals first.  
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Stacy Kauffman, Sports Feature Writer for Nightwire Magazine can be heard weekends on CBS Sports Radio 93.7 The Fan, 

and has appeared on numerous sports media outlets including Fox Sports Pittsburgh, CBS and ESPN Radio. She can be 

reached on Twitter @SportsnWhatnot or at sportsnwhatnot@gmail.com
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Follow us @coorspgh
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Fall Beers, or How I learned to Love the Pumpkin
by Brian Meyer

Each year as the weather cools down and the leaves begin 

to change, the yearly battle of the gourds inevitably begins. 

Sadly, this skirmish doesn’t involve punkin’ chunkin’, but it 

does involve fans of beer near and far. Lovers of the fall-

centric squash embrace it in everything from beer to coffee 

to shampoo while their sworn enemies think the only good 

pumpkin is one smashed in the street.

Wherever you fall on this squash scale, pumpkin beers 

are a sure sign that the seasons are changing, and shorter 

days and cooler nights are in our very near future. The use 

of pumpkins in beer is far from a recent occurrence, and its 

presence in beer recipes can be traced back to the early set-

tlers of our United States. 

While there’s far more pumpkin pie spice found in pump-

kin beers today, there’s still a healthy dose of gourd in most 

of the better pumpkin beers around today, making them a 

unique drinking experience that’s typically only around for a 
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Fall Beers, or How I learned to Love the Pumpkin
by Brian Meyer

few short months.

Whether you’re a lover of all things pumpkin or you’re 

new to the gourd game and you want to see what all the 

fuss is about, finding the right pumpkin beer can be tough 

to say the least. Yours truly has done the legwork and with 

the help of the fine folks at Vecenie Distributing, I’ve put 

together a list of must-try pumpkin beers to fill your fall 

with all things pumpkin. Check out the list below and don’t 

listen to the haters…pumpkin beers are not only craft beer, 

they’re a great way to celebrate and enjoy the changing of 

seasons before it gets too cold to think about it.

Long Trail Brewing - Harvest

New look, same tasty beer you expect from Long Trail. The 

end of summer is marked with the release this seasonal 

brown ale, also known as Harvest.

Vermont maple syrup added during the brewing process 

gives you a lasting sweetness on the palate that'll warm 

you up alongside the rich, chocolate profile and earthy hop 

character of this classic American brown ale. 4.4% ABV

Ellicotville Brewing - Pumpkinville Latte

Ellicottville has long been a fall destination for leaf peep-

ers and adventure seekers. Adding to the attractions and 

our best-kept secret is Pumpkinville. What a better way 

to share this hidden gem than with a beer! Brewed with 

locally sourced ingredients, including locally-harvested 

pumpkin, fresh-roasted coffee bean, and finished with sea-

sonal spice & aroma. Big, bold & balanced flavor. 6.5% ABV
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beersince1933.com 

Master Distributor of Craft, Import Beers & Sodas. 
Proudly distributed in Pittsburgh and Western Pennsylvania.

Dogfish Head Craft Brewery - Punkin' Ale

A full-bodied brown ale with  hints of pumpkin and brown 

sugar. Dogfish Head brews Punkin Ale with pumpkin, brown 

sugar, and spices. As the season cools, this is the perfect 

beer to warm up with. 7% ABV

Smuttynose Brewing Company - Pumpkin Ale

This beer is a homage to the craft and heritage of America’s 

brewers. Recipes calling for the use of pumpkins in beer date 

back to early colonial times, when brewers sought to ex-

tend their supply of costly imported malt with locally grown 

ingredients, such as squash and “pompions.” in that spirit, 

Smuttynose brews this ale with the addition of pumpkin to 

the mash, along with traditional spices to create a delicious 

American original. 6.35% ABV

Anderson Valley Brewing Company - Fall Hornin'

With a brilliant, deep copper hue and creamy beige-colored 

head, Anderson Valley's Fall Hornin’ Pumpkin Ale has aromas 

of caramelized malt and baking bread with highlights of cin-

namon, nutmeg, pumpkin, and seasonal spices. The creamy 

mouthfeel and silky body balance the sweet caramel flavors 
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and kick of spices with just hint of hops that ends with a 

smooth, round finish. 6% ABV

Erie Brewing Company - Johnny Rails Pumpkin

A blonde based ale gives this pumpkin beer a lighter, meltier 

flavor to start with. It is a fruit beer with delicious flavor, a 

great nose, and the perfect poise of pumpkin and spice. This 

flavorful brew is sure to get you in the fall spirit. 6.5% ABV
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Lancaster Brewing Company - Baked Pumpkin

Have your pie and drink it too! Bold flavor with a deep amber 

color, our big Baked Pumpkin Ale is sure to remind you of 

Grandma's homemade pumpkin pie. 7.3% ABV

North Country Brewing Company - Late Night Pumpkin

For the fall season, North Country brews their Late Night 

Pumpkin with a healthy dose of pumpkin, spice, and of 

course this is all done late at night, when the pumpkins taste 

their best. Coming in at 6.1% ABV with a gold color and a nice 

spiced character, Late Night Pumpkin is a canned beer you 

definitely need to try. 6.1% ABV 

Buffalo Bill's Brewery - Pumpkin

America’s Original Pumpkin Ale was first brewed in 1985. 

Made with real pumpkin, it has a golden amber color, and 

the sweet aroma of pumpkin pie. This brew is perfect for Fall, 

Halloween, and Thanksgiving. Pumpkin Ale is available from 

August through November. 6% ABV
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Pittsburgh Public Theater Presents   
- A Few Good Men
Marya Sea Kaminski leads a powerful platoon in Aaron 

Sorkin’s play about justice and the military’s muscular culture of 

command.

 Pittsburgh Public Theater begins its rousing 45th anniversary 

season with iconic writer Aaron Sorkin’s masterpiece, A Few 

Good Men. Directed by The Public’s Artistic Director, Marya 

Sea Kaminski, A Few Good Men runs through October 13, 

2019 at the O’Reilly Theater, Pittsburgh Public Theater’s home 

in the heart of Downtown’s Cultural District. For tickets call 

412.316.1600, go to ppt.org, or visit the Box Office. A Few Good 

Men is presented by PNC.

The cast of 19 includes professional actors as well as vet-

eran members of the military. Former Pittsburgh Steeler and 

Vietnam vet Rocky Bleier, and KDKA’s Larry Richert, will each 

appear as Judge Randolph at select performances. “This play 

is an incredible opportunity to gather gifted professionals and 

citizen artists together to tell this story with grit, authenticity, 

and passion. We expect this to be an event that marks a great 

moment for us at Pittsburgh Public Theater – ¬of robust imagi-

nation and collaboration,” Ms. Kaminski said. 

A Few Good Men is set in 1986 in Washington D.C. and 

Guantanamo Bay Naval Base in Cuba. The story concerns two 

young Marines, Harold Dawson (Ryan Patrick Kearney) and 

Louden Downey (Michael Patrick Trimm), accused of killing one 

of their fellow platoon members while serving at Guantanamo 

Bay. Assigned to defend them is hotshot lawyer Daniel A. Kaffee 

(Doug Harris), who has more experience with plea bargains 

than courtroom battles. But lawyer JoAnne Galloway (Alison 

Weisgall) believes there are extenuating circumstances that 

need to be brought up at trial. Even though that means going 

up against tough-as-nails Colonel Nathan Jessep (Burke Moses), 

the Commanding Officer at Guantanamo Bay. With wit and 

Sorkin’s trademark rapid-fire dialogue, this hard-hitting story 

culminates in a blazing military court martial. 

Also featured in A Few Good Men are Ryan Bergman, Ken 

Bolden, Monteze Freeland, Kyle Haden, Billy Jenkins, Tom Kolos, 

Jason McCune, Jaron J. McLain, J. Alex Noble, Brandon Saturley, 

Cotter Smith, and Malic Williams. 

The design team for Pittsburgh Public Theater’s production 

of A Few Good Men is Ryan Howell (Scenic), Hugh Hanson 

(Costumes), Sherrice Mojgani (Lighting), Erin Bednarz (Sound), 

and Joe Spinogatti (Projection Design). Mariel Greenlee is the 

Choreographer, Randy Kovitz is the Fight Director, Raecine 

Singletary is the Assistant Director, and Casting is by Pat 

McCorkle. Pamela Brusoski is the Production Stage Manager 

and Rebecca C. Monroe is the Assistant Stage Manager. U.S. 

Marine Corps Sergeant Major Billy Jenkins is serving as the 

Military Consultant.

ABOUT THE PLAYWRIGHT In 1989, at age 28, Aaron Sorkin had 

his first Broadway hit with A Few Good Men. In 1992 he adapted 

the play for a film starring Tom Cruise, Jack Nicholson, and Demi 

Moore, which received an Academy Award nomination for Best 

Picture. Since then Mr. Sorkin has written for theater, mov-

ies, and television. His films include The American President, 

Charlie Wilson’s War, The Social Network, Moneyball, Steve Jobs, 

and Molly’s Game (which he also directed). For television Mr. 

Sorkin created and wrote the groundbreaking series “The West 

Wing.” His acclaimed adaptation of To Kill a Mockingbird is cur-

rently a sensation on Broadway. 

Now through Oct 13, 2019  Tuesdays at 7 pm. 

Wednesdays thru Saturdays at 8 pm.

Saturdays at 2 pm.

Sundays at 2 & 7 pm (except Oct. 13 when the final perfor-

mance is at 2 pm).

 

Ticket prices start at $30. Tickets for students and age 26 and 

younger: $16.50.

Discounts for groups of 10+ are available by contacting Katina 

White at 412.316.8221 or groupsales@ppt.org.

Ticket prices are subject to change.

For tickets contact 412.316.1600, ppt.org, or the O’Reilly 

Theater Box Office.
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Cultural Trust
The Pittsburgh Cultural Trust Presents A Variety of Educational 

and Creative Workshops For All Ages During the Month of 

October! 

The Pittsburgh Cultural Trust’s Arts Education Department 

offers a wide range of exciting, high quality arts education 

experiences for all ages throughout the year.  The Trust Arts 

Education Center is located in the James E. Rohr Building at 807 

Liberty Avenue, Pittsburgh, PA 15222.  Trust Arts Education pro-

grams encourage everyone in the community to try something 

new and make your own unique works of art, immerse yourself 

in quality theater and visual arts, and through participation ask 

questions that make you think more deeply about the arts.  For 

more information and to register, visit the Pittsburgh Cultural 

Trust website: TrustArts.org/Education or call 412-471-6079.

 Trust Arts Education Saturday Workshops for October 2019
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Young Learners

Dance Days: Afro-Caribbean Beats

October 12, 2019

10 a.m.- 10:30 a.m. for 3 and 4 year olds

11 a.m.-11:45 a.m. for 5 and 6 year olds

FREE, as part of RADical Days, Registration required.

You can dance your cares away as you explore how to repeat 

rhythm pattern, maintain a steady beat, and develop your own 

moves inspired by Afro-Caribbean rhythms.

 Grades 6-8

Magnificent Masks

October 12, 2019

1 p.m. – 4 p.m. / $20

Working with fluted cardboard, you will fold, roll, shape, and cut 

your way to creating an original large-scale mask inspired by 

global designs and iconography.

 

Adults

Sketch Crawl

October 12, 2019

1 p.m. – 4 p.m.

FREE, as part of RADical Days

Go on an art-filled journey through the Cultural District, stop-

ping and sketching in response to what you see all along the 

way.  Bring a sketch book, your favorite drawing medium, and 

a chair.  For all ages; 16 and under must be accompanied by an 

adult.  

Anything But Clothes: Costume Making

October 12, 2019

5 p.m. – 8 p.m. / $20

What do bubble wrap, duct tape, and swim noodles all have in 

common?  They are just some of the fun, fantastic supplies you 

might use when you create an original costume that will most 

certainly be anything but clothes.  For ages 18+.

Broad Street Downtown Charleston
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Pittsburgh Magazine’s 2019  
Whiskey and Fine Spirits Festival
October 23 at Rivers Casino Event Center

Pittsburgh Magazine is taking over two large-scale Pittsburgh 

events – The Whiskey & Fine Spirits Festival, October 23, 2019 

at the Rivers Casino Event Center and the 2020 Pittsburgh 

Wine Festival, May 9, 2020 at Heinz Field. Pittsburgh Magazine 

plans to rejuvenate the Whiskey Festival, incorporating interac-

tive spirits lounges within an expanded space.  The Whiskey 

Festival will feature more than 250 spirits tastings and exclu-

sive product sampling, including craft spirits made in Western 

Pennsylvania.  Consumers have shown a heightened interest 

in spirits, according to Pittsburgh Magazine Publisher, Betsy 

Benson, and Pittsburgh is no exception. “Our mission will be 

to host a fun, informative experience for both aficionados 

and more casual spirit fans.” says Benson.  “Give Pittsburgh 

Magazine’s broad strengths in media, marketing and events, we 

are well suited to reinvent this important event.”

Pittsburgh Magazine’s 2019 Whiskey and Fine Spirits Festival 

is scheduled for Wednesday, October 23 at the Rivers Casino 

Event Center. Pittsburgh Magazine is extremely excited to be 

the organizer of this Pittsburgh event and look forward to incor-

porating some new ideas, including a new space, into this year’s 

Whiskey Fest that will once again feature over 250 spirit tastings 
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and exclusive product sampling. 

The Grand Tasting will feature over 250 premium distilled 

spirits from around the world including whiskey, scotch, 

bourbon, tequila, gin, rum, vodka, cordials and handcrafted 

cocktails. Guests can converse with industry representatives; 

experience interactive spirit lounges and enjoy dinner at the 

Grandview Buffet inside the Rivers Casino.

- VIP Tasting: 5:00-9:00pm          Cost: VIP: $135

- Grand Tasting: 6:30-9:00pm     Grand Tasting: $95

Experience Pittsburgh Magazine’s Whiskey & Fine Spirits 

Festival in an exclusive way. The VIP tasting will grant ticket 

holders early access to the Festival from 5:00-6:30 PM and a 

voucher for $10 off a $30 purchase at the on-site Fine Wine 

& Good Spirits store. VIP Guests are invited to continue their 

experience during the Grand Tasting from 6:30-9:00 PM. 

Tickets are available at www.showclix.com/event/

pghwhiskeyfest

This year's Pittsburgh Festival will include:

•	 An exciting new event space

•	 Over 250 spirits

•	 An on-site Fine Wine & Good Spirits store where guests 

can purchase their favorite spirits from the evening.

•	 VIP Ticket Holders will receive a $10 gift card to the on-site 

Fine Wine & Good Spirits Store.

•	 Complimentary Parking available in the Rivers Casino 

garage. 

FAQ’s
Q. Will the spirits representatives and distillers be at the 

event?

A. The distillers or a local representative will be present at the 

tables all night and will be on-hand to answer questions and 

discuss their spirits with guests.

Q. Can I purchase spirits at the actual event?

A. Yes. The event will feature an on-site Fine Wine & Good 

Spirits store where you can purchase your favorite spirits from 

the evening with some discounted prices! You can also place 

an order for special-order-only products.

 

Q. Will food be served at the event?

A. Yes. 

Q. What is the attire for the evening?

A. Business casual or cocktail attire is suggested.

Q. Will there be seating at the event?

A. There will be limited seating in select lounge spaces.

www.showclix.com/event/pghwhiskeyfest
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MUMMIES OF THE WORLD: THE EXHIBITION – 
Carnegie Science Center Opens October 5, 2019!

Carnegie Science Center officially welcomed the highly antici-

pated arrival of Mummies of the World: The Exhibition, open-

ing Sat., Oct. 5 inside the museum’s PPG SCIENCE PAVILION™. 

Museum officials greeted the mummies, which traveled more 

than 2,000 miles from Phoenix, AZ and were escorted within 

the City limits to the Science Center by a Pittsburgh Bureau of 

Police motorcade for security.

“This exhibition aligns perfectly with our mission, as these 

mummies provide a wealth of scientific, anthropological, ar-

chaeological, anatomical, medical, and historical information,” 

said the Henry Buhl, Jr. Interim Director Jason Brown during 

a press conference. “Mummies of the World will enlighten 

guests on the natural processes that have preserved both hu-

mans and animals for future generations, allowing us to learn 

not only how these individuals died but also how they lived.”

Featuring 40 real human and animal mummies and 85 related 

artifacts from all over the globe, Mummies of the World: The 

Exhibition provides a window into the lives of ancient people 

from every region of the world including Europe, South 

America, and Ancient Egypt, offering unprecedented insights 

into past cultures and civilizations. Exhibits include a mum-

mified family from Hungary, a mummified German nobleman 

found in the crypt of a 14th century castle, South American 

shrunken heads, and more.

Curators and exhibition staff will work day and night for the 

next several weeks to install the exhibition in the PPG Science 

Pavilion’s Scaife Exhibit Gallery.

Mummies of the World: The Exhibition opens to the public on 

Sat., Oct. 5. Advance reservations are encouraged, and tickets 

are on sale now at CarnegieScienceCenter.org.

Mummies of the World: The Exhibition is presented by Agora 

Cyber Charter School and sponsored by Baierl Subaru.

About MUMMIES OF THE WORLD: THE EXHIBITION
Mummies of the World: The Exhibition, having been viewed 

by over 2 million visitors across the world, reveals how the 

scientific study of mummies provides a window into the lives 

of ancient people, offering unprecedented insights into past 

cultures and civilizations. The Exhibition is produced by IMG. 

Content in the exhibition may vary by market.

About IMG
IMG is a global leader in sports, fashion, events and media. 

The company manages some of the world’s greatest athletes 

and fashion icons; owns and operates hundreds of live events 

annually; and is a leading independent producer and distribu-

tor of sports and entertainment media. IMG also specializes 

in licensing, sports training and league development. IMG is 

a subsidiary of Endeavor, a global entertainment, sports and 

content company.
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About Carnegie Science Center
Carnegie Science Center is dedicated to inspiring learning and 

curiosity by connecting science and technology with every-

day life. By making science both relevant and fun, the Science 

Center’s goal is to increase science literacy in the region and 

motivate young people to seek careers in science and tech-

nology. One of the four Carnegie Museums of Pittsburgh, the 

Science Center is Pittsburgh’s premier science exploration des-

tination, reaching more than 700,000 people annually through 

its hands-on exhibits, camps, classes, and off-site education 

programs.

Accessibility: Features for All
Carnegie Science Center welcomes all visitors. We work to 

assist visitors with disabilities in obtaining reasonable and 

appropriate accommodations, and in supporting equal access 

to services, programs, and activities. We welcome visitors in 

wheelchairs on the deck of our USS Requin (SS 481) subma-

rine. Below-deck visits require full mobility. Hearing assistance 

devices are available for The Rangos Giant Cinema. Please ask 

when you buy your ticket.

Please note that requests for accommodations should be 

made at least two weeks prior to your visit. For specific ques-

tions about wheelchairs, strollers, or other programmatic 

or equipment needs, see the ticket counter located on the 

first floor of the main building or contact the Operations 

Department at 412.237.1641 or info@carnegiesciencecenter.

org.

 About Carnegie Museums of Pittsburgh
Established in 1895 by Andrew Carnegie, Carnegie Museums 

of Pittsburgh is a collection of four distinctive museums: 

Carnegie Museum of Art, Carnegie Museum of Natural History, 

Carnegie Science Center, and The Andy Warhol Museum. In 

2017, the museums reached more than 1.4 million people 

through exhibitions, educational programs, outreach activi-

ties, and special events.

Denali close-up of a grizzly on the road
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Dog sledding Denali National Park  and PreserveAlaskan Caribou Crossing the road

Legendary Haunted Attraction ScareHouse
Presents THE SCREAM DISTRICT, A Brand-New 

Halloween Venue Featuring ‘The Basement’

This Halloween season, the creators of the legendary haunted 

attraction ScareHouse will unveil a brand-new concept for 

Halloween thrill-seekers in Pittsburgh: THE SCREAM DISTRICT, 

a single venue in the iconic Strip District that offers two distinct 

experiences: the immersive intensity of “The Basement,” plus a 

thrilling new escape room, “Stalked by a Killer.”

THE SCREAM DISTRICT will open this fall, with two separate 

attractions that can be experienced separately or during a 

single visit to THE SCREAM DISTRICT:

 

•	 The Basement – The unique, intimate horror experience 

invites the brave to venture through alone or with a friend 

to step into a realm that will haunt their dreams and fuel 

their nightmares. For 2019, The Basement features more 

extensive and detailed sets that will immerse the most 

stalwart of guests into a horrifying space soaked in fear.  

This year, a dread-filled descent into The Basement prom-

ises to be more frightening – and more personal – than 

ever. The Basement is open to guests 18 and older, and a 

waiver mustbe signed for entry.

•	 Stalked by a Killer – The clock is ticking, the room is filling 

with poisonous gas, and you have just one hour to escape 

with your lives.  Armed only with your wits, you and your 

friends must solve a series of fiendish puzzles from the 

mind of a deranged maniac. It’s your chance to become the 

star of your very own horror movie! “Stalked by a Killer” is 

recommended for ages 12 and older, and guests under the 

age of 16 will require adult supervision.

 

Both experiences are housed at THE SCREAM DISTRICT in 

Pittsburgh’s Strip District, and will operate on selected nights 

through early November, offering Pittsburgh a new and 

unique Halloween-time attraction. Opening October 3. 

Nearby, at Pittsburgh’s Market Square, ScareHouse and The 

Original Oyster House will again team up to present ZOMBIE 

DEN, the immersive pop-up bar inspired by Pittsburgh’s living 

dead legacy that proved massively popular when it was intro-

duced last season. Also operating selected nights, the ZOMBIE 
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DEN will open at the Original Oyster House on Sept. 24.

 Inside ZOMBIE DEN, the living and the undead gather inside 

a “safe house” at Ground Zero of a global zombie outbreak. 

Inspired by the gritty reality of 1968’s Night of the Living Dead, 

ZOMBIE DEN turns The Original Oyster House into a can’t-miss 

Halloween experience for horror fans.

Both THE SCARE DISTRICT and ZOMBIE DEN bring a new level of 

excitement to Halloween in Pittsburgh, even while the original, 

acclaimed ScareHouse undergoes a complete revamp that will 

see it reopen in 2020 at a brand-new location.

Filmmaker and actor Elijah Wood, appearing on “Late Night 

With Seth Meyers,” said of THE BASEMENT.  “It was really scary 

and really intense.”

“I prayed for it to be over, yet didn’t want it to end.” The 

Pittsburgh Tribune Review wrote about THE BASEMENT, calling it 

an “experience that’s worth every penny.”

That’s precisely what ScareHouse aims to offer in THE SCREAM 

DISTRICT says creative director Scott Simmons. “We want to 

bring something entirely new to Halloween fans this year, experi-

ences that draw them into frightfully fun worlds that envelop 

them in ways that go far beyond a traditional ‘haunt.’ For loyal 

fans of ScareHouse and guests who are excited to do something 

different at Halloween, a visit to The Scare District is an evening 

they won’t forget.”

Tickets to The Basement start at $43 for a double ticket (ad-

mission for two people) and $32 for single admission. Tickets 

for the “Stalked by a Killer” escape room start at $27. Tickets 

for both attractions, and additional information about THE 

SCREAM DISTRICT from ScareHouse, are available at www.

ScreamDistrict.com.
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Kennywood’s annual Halloween spectacular opens 

September 27-28, continues weekends through Oct. 27

Screams of terror and joy will float through the night at 

Kennywood once again this fall as Phantom Fright Nights, rec-

ognized by USA TODAY and Amusement Today as one of the 

best Halloween theme park events, returns beginning Friday, 

September 27.

Phantom Fright Nights will welcome a new haunt, new 4D 

Movie and the Best New Roller Coaster of 2019, The Steel 

Curtain, to its masterful mix of thrilling rides and chilling 

haunted attractions. PFN stalks into Kennywood Fridays and 

Saturdays from September 27 – October 26 (6 p.m. – 12 a.m.), 

plus Sundays in October (6 p.m. – 11 p.m.)

New this fall, guests will visit Shady Grove Memorial Hospital, 

where a murderous doctor is stalking patients and staff alike. 

Can you help find the culprit – or more importantly, make it 

out alive?!

New Haunt, Movie, Steel Curtain 
Highlight Phantom Fright Nights
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For those that do, eight other haunts and scare zones await, 

plus an escape room and IT: The 4D Experience®, a feature short 

based on the 2017 remake of the classic Stephen King novel in 

Kennywood’s 4D Theater. Experience IT like never before: IT: The 

4D Experience is an 18-minute show filled with extra surprises, 

like eye-popping cinematography and spine-chilling special ef-

fects, to heighten the storyline. IT: The 4D Experience is included 

with admission to Phantom Fright Nights.

“As one of Pittsburgh’s most popular and longest-running 

Halloween attractions, we’re always looking to reinvent our-

selves,” says Marie Ruby, Director of Ride and Phantom Fright 

Nights Operations. “With a new haunt, new movie and a new 

record-setting roller coaster, this year’s Fright Nights will deliver 

major thrills…or else!”

Phantom Fright Nights tickets are now on sale at Kennywood.

com. Guests can save up to $5 off standard gate price by buying 

tickets at local Giant Eagle stores, or qualify for 50 percent off 

select dates by purchasing a 2020 Season Pass. College students 

can also get half-off tickets on select nights, including opening 

weekend, by presenting their school ID.
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Nottoway Riverboat 

Liberty Magic
Back by popular demand, Lee Terbosic’s hit show In Plain 

Sleight returns to Liberty Magic for an encore performance. In 

Plain Sleight is an interactive performance of incredible magic, 

comedy, illusion, sleight of hand, mind reading, and storytelling 

all rolled up into one 75-minute show that will leave you want-

ing more. The audience becomes part of the show with several 

opportunities to participate in the deception with Lee’s innova-

tive style. Lee’s mastery of decades old magic traditions brings 

a new dimension to the world of parlor magic.

Lee Terbosic is an internationally touring magician, come-

dian, actor, daredevil and entertainer from Pittsburgh, PA 

who is proving that anything is possible. Lee is the co-star 

of Discovery Science Channel’s recent smash Houdini’s Last 

Secrets, a four-part TV docuseries that uncovers incredible 

secrets about Harry Houdini’s life, family, magic and science 

behind some of his biggest stunts and escapes. Lee has wowed 

some of Hollywood’s biggest stars like Aaron Paul, Jack Black, 

Wiz Khalifa & Michael J. Fox and with appearances on America’s 

Got Talent on NBC, Four Weddings on TLC, and Now You See 

It on the BBC and been requested to perform for numerous 

Fortune 500 companies around the world. On November 6, 

2016, Lee performed his biggest stunt to date with Houdini100, 

a tribute to Harry Houdini’s death defying upside down straight 

jacket escape that he performed high above the streets of 

Pittsburgh, 100 years before him at the very same location 

in the Cultural District.  For ticket information: TrustArts.org/

Magic
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Shada Brooks

Walk-In Tubs

✓EXPERIENCE YOU CAN TRUST!
Only American Standard has OVER 140 years of 
experience and offers the Liberation Walk-In Bathtub.

✓SUPERIOR DESIGN!
Ultra low easy entry and exit design, wide door, built-in 
safety bar and textured � oor provides a safer bathing 
experience.

✓PATENTED QUICK-DRAIN® TECHNOLOGY
✓LIFETIME WARRANTY!

The ONLY Lifetime Warranty on the bath AND installation, 
INCLUDING labor backed by American Standard.

✓44 HYDROTHERAPY JETS!
More than any other tub we’ve seen.

1-877-746-3179
Or visit: www.walkintubinfo.com/nightwire

Limited Time Offer! Call Today!

Discount applied at time of purchase. Terms and Conditions Apply. * Subject to 3rd party credit approval. Minimum monthly payments required.  Receive a free American Standard Cadet 
Toilet with full installation of a Liberation Walk-In Bath, Liberation Shower, or Deluxe Shower. Offer valid only while supplies last. Limit one per household. Must be fi rst time  purchaser. All 
offers subject to change prior to purchase. See www.AmericanStandardBathtubs.com for other restrictions and for licensing, warranty, and company information. *CSLB B982796; Suffolk 
NY:5543IH; NYC:HIC#2022748-DCA. Safety Tubs Co. LLC does not sell in Nassau NY,  Westchester NY, Putnam NY, Rockland NY.

Lifetime Warranty! Finance Options Available*

FREE!
An In-Home 

Evaluation Will 
Be Scheduled
At Your Earliest 
Convenience

FREE!
Savings Include an 
American Standard 
Right Height Toilet 

FREE! ($500 Value)

WALK-IN BATHTUB SALE! SAVE $1,500

One-Touch Controls Hand Held Shower

Comfort & SafetyLow Threshold

44 Hydrotherapy Jets
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Q. What do goblins and ghosts drink when they're hot and 

thirsty on Halloween? 

A. Ghoul-aid!!!

Q. What is a Mummies’ favorite type of music? 

A. Wrap!!!!!

Q. Why do demons and ghouls hang out together? 

A. Because demons are a ghouls best friend! 

Q. What's a monster's favorite bean? 

A. A human bean.

Q. Why can't the boy ghost have babies? 

A. Because he has a Hallo-weenie.

Q. What do you call a witch who lives at the beach? 

A. A sand-witch.

Q. Where does a ghost go on Saturday night? 

A. Anywhere where he can boo-gie.

Q. What did the skeleton say to the vampire? 

A. You suck.

Q. What do ghosts say when something is really neat? 

A. Ghoul

Q. Why did the ghost go into the bar? 

A. For the Boos.

Q. Why was the girl afraid of the vampire? 

A. He was all bite and no bark.

Q. Why did the game warden arrest the ghost? 

A. He didn't have a haunting license. 

Q. Why didn't the skeleton dance at the party? 

A. He had no body to dance with.

Q. Where does Count Dracula usually eat his lunch? 

A. At the casketeria. 

Q. What happens when a ghost gets lost in the fog? 

A. He is mist. 

Q. Where did the goblin throw the football? 

A. Over the ghoul line. 

Q. Why doesn't Dracula mind the doctor looking at his throat.   

  A. Because of the coffin.

Q. Why is a ghost such a messy eater? 

A. Because he is always a goblin. 

Q. What do you call a goblin who gets too close to a bonfire? 

A. A toasty ghosty. 

Q. Why did the Vampire read the Wall Street Journal? 

A. He heard it had great circulation.

Q. What tops off a ghost's ice cream sundae? 

A. Whipped scream. 

Q. What do you give a skeleton for Valentine’s Day? 

A. Bone-bones in a heart shaped box. 

Q. What are ghosts’ favorite kinds of streets? 

A. Dead ends

Q. What is a vampires favorite holiday? 

A. Fangsgiving 
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WE’RE AVAILABLE 24/7—CALL TODAY! 

1-855-280-7602
Ask about same-day 

installation! 
Reply By 

December 31, 2019

Save Now On Home Security
Monitored by ADT® the #1 home security company in the U.S.  

PER MONTH

MONITORING 

GREAT 

LOW
PRICE

ADT® 24/7 Monitored  
Home Security

   24/7 monitoring provides  
peace of mind

  Yard sign and window decals  
help deter crime

 Quickly connect to  
    emergency response

  May qualify for a homeowners 
insurance discount

FREE HOME SECURITY SYSTEM

$850
 VALUE

FREE SECURITY SYSTEM  
New customers only. Early termination 
 fee applies. Installation starts 
 at $99 with 36 monitoring 
 agreement. See all offer  
 details below.

VISA® GIFT CARD 
From Protect Your Home 
—$100 Value
15 PRE-WIRED 
DOOR/WINDOW 
SENSORS —$695 VALUE!

FREE

FREE

WIRELESS REMOTE 
CONTROL 
—$139 Value
DIGITAL CAMERA 
When you upgrade to ADT Pulse® 
+ Video —$645 VALUE!

FREE

FREE

See all offer details below.
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Q. What kind of makeup do ghosts wear? 

A. Mas-scare-a. 

Q. Why did the skeleton cross the road? 

A. To go to the body shop.

Q. What happens when two vampires meet? 

A. It was love at first bite!

Q. Who was the most famous ghost detective? 

A. Sherlock Moans. 

Q. What do you call two spiders that just got married? 

A. Newlywebbed

Q. What is a ghosts favorite place on the web? 

A. www.halloween.com! 

Q. Who was the most famous witch detective? 

A. Warlock Holmes 

Q. What did the ghost say to the man at the coffee shop? 

A. Scream or sugar!

Q. Who was the most famous skeleton detective? 

A. Sherlock Bones. 

Q. Who was the most famous French skeleton? 

A. Napoleon bone-apart 

Q. Which building does Dracula visit in New York? 

A. The Vampire State Building. 

Q. Where do most werewolves live? 

A. In Howllywood, California 

Q. Where do most goblins live? 

A. in North and South Scarolina. 

Q. Where does a ghost refuel his Mercedes? 

A. At a ghastly station. 

Q. What do Italian's eat on Halloween? 

A. Fettuccini Afraid-o (Ha ha ha)

Q. Why did the skeleton go disco dancing? 

A. to see the boogy man.
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ACTION PAINTING SERVICES
INTERIOR • EXTERIOR 
FREE ESTIMATES

RESIDENTIAL & COMMERCIAL
FULLY INSURED
REASONABLE RATES

1743 Verner Avenue •Pittsburgh, PA 15212
Phone: 412-403-6458 •Email: DonaldGiles1969@gmail.comCopper State Brewing Company, Green Bay

Q. What do witches use in their hair? 

A. scare-spray 

Q. What do you call a little monsters parents 

A. mummy and deadly

Q. What do you get when you cross a black cat with a lemon. 

A. sour-puss

Q. How do you scare a mummy 

A. with a yummy dummy in a crash test crummy.

Q. What do you get when you cross a vampire with the 

internet? 

A. blood-thirsty hacker baby

Q. What do you get when you cross a pumpkin with a squash? 

A. a squashed pumpkin pie.

Q. Why do ghosts shiver and moan? 

A. It's drafty under that sheet.

Q. What instrument do skeleton play? 

A: Trom-BONE.

Q. What do ghosts eat for breakfast? 

A. Boo-Berries.

Q. What is a vampires favorite place on the web? 

A. www.halloween.com! 

Q: Why didn’t the skeleton cross the road? 

A: He had no guts.

Q. Why do vampires scare people? 

A. They are bored to death!

Q. How can you tell a vampire likes baseball? 

A. Every night he turns into a bat. 

Q. What's it like to be kissed by a vampire? 

A. It's a pain in the neck.

Q. How can you tell when a vampire has been in a bakery? 

A. All the jelly has been sucked out of the jelly doughnuts.

Q. What songs does Dracula hate? 

A. "You Are My Sunshine" and "Sunshine on my Shoulders.

Custom 
Printed 

T-Shirts, Hoodies, Golf 
Shirts, Hats and Ad 

Specialities!

Great Pricing • Great Service • Fast Delivery

412-889-3495

For your Sports Team, Business, 
School, Social Gathering, or 

Special Event.
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40

We Cook For You Like You’re Our Family!

40

Q. What did the Mummy movie director say when the final 

scene was done? 

A. Ok, that's a wrap.

Q. How does a girl vampire flirt? 

A. She bats her eyes.

Q. What is a vampires least favorite food? 

A. Steak

Q. What's it called when a vampire has trouble with his house?    

  A. A grave problem.

Q. Why doesn't anybody like Dracula? 

A. He has a bat temper.

Q. Why did Dracula go to the dentist? 

A. He had a fang-ache.

Q. Why are vampires like false teeth? 

A. They all come out at night.

Q. Who does Dracula get letters from? 

A. His fang club.

Q. What kind of key does a skeleton use? 

A. A skeleton key.

Q. What kind of gum do ghosts chew? 

A. Boo Boo Gum.

Q. Why did Dracula take cold medicine? 

A. To stop his coffin.

Q. Why does Dracula wear patent leather shoes? 

A. Sandals don't look good with his tuxedo.

Q. How do you keep a monster from biting his nails? 

A. Give him screws.

Q. What can't you give the headless horseman?

A. A headache.

Q. Why did the headless horseman go into business? 

A. He wanted to get ahead in life.
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Q. What is a ghosts favorite sale? 

A. A white sale.

Q. What kind of tie does a ghost wear to a formal party? A. 

A boo-tie.

Q. What's a ghosts favorite desert? 

A. Boo-berry pie.

Q. What type of dog does every vampire have? 

A. Bloodhound!

Q. What's a monsters favorite desert? 

A. I-Scream!!

Q. Why do girl ghosts go on diets? 

A. So they can keep their ghoulish figures.

Q. When does a ghost have breakfast? 

A. In the moaning.

Q. What do ghosts drink at breakfast? 

A. Coffee with scream and sugar.

Q. Where does a ghost go on vacation? 

A. Mali-boo.

Q. Where does a ghost go on Saturday night? 

A. Anywhere where he can boo-gie.

Q. Where did the ghost get it's hair done? 

A: At the boo-ty shop.

Q. Riddle: the maker does not want, it the buyer does not use  

       it, and the user does not see it, what is it? 

A. a coffin.

Q. What do they teach in witching school? 

A. Spelling.

Q. Why does a witch ride a broom? 

A. Vacuum cleaners get stuck at the end of the cord.

Q. What do you call a witch's garage? 

A. A broom closet.

The Grooming Gallery

Where every dog is a work of art.
120 Three Degree Road • Pittsburgh, PA 15237 • 412-716-2352

www.nhgroominggallery.com

NOW Booking for Holiday Grooming • Call TODAY to Schedule an Appointment!
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2310 Babcock Blvd.  |   Pittsburgh, PA 15237  |   5534-128-214  
Visit us at www.shenanigansbarandgrille.com 

All specials dine in only and subject to change!

 

   
Thursday, October 24 at 9 PM 

 
Prizes for 2nd & 3rd Place

    
             

ANNUAL COSTUME HALLOWEEN PARTY
Over 21 Event

 North Hills #1 Sports Bar

CASH PRIZE FOR FIRST PLACE

Friday
$3 Bud Light Bottles 

     & 22oz Drafts

Monday
Large Drafts
for the price 

of a small

Wednesday Dollar Day!!
$1 OFF ALL Beer and Spirits

Wing Night 5-10PM

Saturday
$3 Miller Lite Bottles & 

22 oz Drafts
$4 Jack Daniels, 

Jack Fire, Jack Honeys

Thursday
$5 Titos Vodka
$4 Craft and 
     Import Bottles

Tuesday
$4 Captains

$3 Yuengling Bottles & 22oz Drafts
$8 Traditional Pizza (toppings extra)

DAILY SPECIALS - Everyday till 10PM

Sunday Funday
$3 - 16oz Pounders

Iron City, I.C. Lite, I.C. Mango
$1 Off Tito's Vodka

Wing Specials

Halloween Party 
Wednesday Octber 

30, 2019

Prizes for Best 
Costumes!

COME IN AND ENJOY OUR  
2 PATIOS AND FIREPIT

* SOME EXCLUSIONS APPLY
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MARCH MADNESS 
BASKETBALL

2328 E. CARSON 
SOUTH SIDE 

412.481.0852

40¢
WINGS
mon-thurs

$2U-CALL ITS
10P-MID

FRIDAY + SATURDAY
Drink Specials!

Watch 
 WATCH ALL Major Sporting 

Events Here!

Q. What do you call two witches living 

     together? 

A. Broommates.

Q. Why don't mummies take vacations? 

A. They're afraid they'll relax and 

unwind.

Q. What is a witch's favorite subject in  

       school? 

A. Spelling

Q: Why can't Boy Ghosts make babies??    

  A: Because they have Hollow-Weenies!

Q. Why did the man with a knife in his  

       head cross the street?  

  A. He was dying to get to the other side!! 

Q. Where do ghosts go out?  

  A. Where they can get boooooo-ze.

Q. Where do ghosts go out?  

  A. Where they can get sheet-faced.

Q. What did the mother ghost say to her  

       kids in the car?  

  A. Fasten your sheet belts.

Q. Why didn't the skeleton go to see a   

      scary movie?  

  A. He didn't have the guts.

Q. What did the corpse' mom do when  

       her son was bad?  

   A. Ground him 

   Q. Why was the mummy so tense?  

   A. Because he was all wound up.

Q. Why did the vampire need mouth 

      wash?  

  A. Because he had bat breath.

Q. Why don't ghost have bands?  

  A. They get booooooooooed. 

Q. What do you call a monster who     

       poisons corn flakes?  

  A. A cereal killer.

Q. Who are some of the werewolves  

      cousins?  

  A. The whatwolves, the whowolves and   

       the whenwolves.

Q. What did the bird say on Halloween?   

  A. Trick or tweet!

Q. Why do skeletons drink milk?  

  A. To help their bones!

Q. What's a Vampire's least favorite  

       song?  

  A. Another one bites the dust!

Q. What is a Skeleton's favorite song.  

  A. Bad to the Bone

Q. What’s a ghost's favorite type of car?  

  A. A boo-ick

Q. Where do ghost go for fun?  

  A. To the boo-vies

Q. What's a skeletons favorite part of  

       the house?  

  A. the living room

Q. What did the teenage witch ask her  

       mother on Halloween?  

  A. Can i have the keys to the broom  

      tonight. 

Q. What do u get when there’s a witch in  

      the desert?  

   A. You get a sandwich.

Q. Why do ghosts like to ride elevators?    

      A.it raises their spirits.

 Q. Why can't a Skeleton Lift Weights?  

   A. He's all bone & no muscle.

Q. What is a vampire’s favorite fruit?  

   A: A necktarine
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Q. What do the skeletons say be for eating?  

  A. Bone appetite

Q. What do ghosts call there girl friends?  

  A. There ghoul friends.

Q. How did the ghost say goodbye to the vampire?  

  A. So long sucker!

Q. What did the goblin say to the witch?  

  A. I don't know you tell me!

Q. Why didn’t the skeleton go to the Halloween party?  

  A. Because he had no body to go with.

Q. What is a ghost's favorite band? 

A. The Boos Brothers

Q. What did Dracula have for dessert? 

A. Whine & Ice scream

Q. What is Dracula's favorite restaurant? 

A. Murder King

Q. What is a Ghost's favorite food? 

A. HamBoogers

Q. What is in a ghost's nose? 

A. Boogers

Q. What was the mummies' vacation like? 

A. Nobody knows. They were too wrapped up to tell us.

Q: What did the boy ghost say to the girl ghost? 

A: You are the most booooooooo-tiful thing I have ever  

       seen!

Q. Why does a cemetery have to keep a fence around it?  

  A. Because people are dying to get in.

Q. What do you give to a pumpkin who is trying to quit  

       smoking?  

  A. A pumpkin patch!!!

Q. Where do vampires keep their money? A: The blood 

bank!!!

Q. Who are some of the were-wolves cousins?  

  A. The what-wolves and when-wolves.

Q. 
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What did Dracula say after reading all these jokes? A. They suck! 

(or they bite!)

1. Q: How do you fix a broken pumpkin?

A: A pumpkin patch.

2. Q: What do you get if you cross an exam with blood?

A: A blood test.

3. Why don't skeletons hang out in graveyards?

A: They don't have the guts.

4. Q: Why couldn't the ghost see its mom and dad?

A: Because they were trans-parents!

5. Q: What room of the house does the skeleton stay out of?

A: The living room.

6. Q: What is a ghost's favorite food?

A: Ghoulash.

7. Q: Why did Dracula become a vegetarian?

A: He heard stake was bad for his heart.

8. Q: Why are graveyards so noisy?

A: Because of all the coffin.

9. Q: Why are there fences around cemeteries?

A: Because people are dying to get in.

10. Q: What did the boy say when he saw the cemetery cov-

ered in snow?

A: "Icy dead people."

11. Q: Why did the skeleton cross the road? 

A: To get to the body shop.

12. When I told my wife to use a vacuum instead of a broom, 

the witch flew off the handle.

13. Q: Why are demons and ghouls always together?

A: Because demons are a ghoul's best friend.

14. Q: Why don't skeletons ever go trick-or-treating?

A: They don't have any body to go with.

15. Q: What does the ghost of a programmer say?

A: BOOlean. 

NO MORE GUTTER CLEANING,
OR YOUR MONEY BACK – GUARANTEED

SENIOR OR MILITARY DISCOUNT!
We off er Senior & Military discounts

ON TOP of the 15% off  & 0% fi nancing!

 CALL US TODAY
For A FREE Estimate!

1-844-723-8154

AND!

FINANCING*
OFF ENTIRE
LEAFFILTER

®

PURCHASE**0% %15
PLUS AN ADDITIONAL
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License# 52229-H  *Contact us for additonal details

Promo Number: 285
Mon-Thurs: 8am-11pm, Fri-Sat: 8am-5pm 

Sun: 2pm-8pm EST
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40 • October 201240

Classifieds
Wanted

Female Companion 
Age30-40 – Washington County

South Hills Area
Preferred Petite Build

Waist Length Hair a Must 
And or Corn Rows a Plus 

Permanent Position
724-223-0939 or Pager 888-549-6763

Serious Inquiries Only
All Calls Will Be Returned!

subscriptions@nightwire.net

$28

$28.00

2009 Dodge Caravan 
Handicap Van
Only 42,000 Miles
Excellent Condition
Mounting Dock for Wheel Chair 
in Front
Wheel Chair also Available
Serious Inquiries Only!
Phone: 412-821-3439 (6pm-9pm)

Get Your Remote 
Car Starter While 
the Prices are HOT!

Are You Ready 
for Winter?

2315 Babcock Blvd.  •  Pittsburgh, PA  15237
(Next to Camp Bow Wow)  •  www.AudioOnePittsburgh.com

Nightwire/SX Publications
157 Rossmor Court   
Pgh, PA  15229
Phone: 412.415.0196

$20.00 $30.00

$20 for 6 months / $30 for 12 months

Classifieds

 Wanted
Female Companion

Age 30-40 - Washington County
South Hills Area

Preferred Petite Build
Waist Length Hair A Must

Permanent Position
724.223.0939 or Page 888-200-8130 

Serious Inquires Only
All Calls Will Be Returned!!

NEVER MISS 

ANOTHER 

ISSUE OF NIGHTWIRE!!

WE POST AND ARCHIVE 

ALL OF OUR ISSUES 

ONLINE.

CHECK US OUT.....  
NIGHTWIRE.NET

HELP WANTED!
The Grooming Gallery in the North Hills is seeking an 

experienced groomer.  Must have great customer service 
skills, real compassion and caring for animals.  Great 

location and working conditions.
Please call 412.716.2352 for more information and 

interview!

Grooming Gallery -  
Booking Holiday Appointments NOW!!!!

Please call 
412.716.2352  

to schedule

412.415.0196
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DOUBLE
GOLD MEDAL
AT NEW YORK 

INTERNATIONAL 
VODKA 

COMPETITION

DANGEROUSLY 
SMOOTH®

 
• From premium Scandinavian grains

• Water from pristine deep pure aquifers
• Distilled and filtered to perfection

• Double Gold medals in international competition

PITTSBURGH BASED

®


